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> |nstitut Mines-Telecom: new names, logos and brand
architecture from 1% January 2017

On January 1%, 2017, the Institut Mines-Telecom will be entering a new phase in its history.
Against a backdrop of intense international competition, the Institut Mines-Telecom and its
schools have decided to take a further step forward by defining a new brand strategy that is
shared by the Institute and the new schools formed by the mergers scheduled for January 1%,
Mines Nantes-Telecom Bretagne and Mines Douai-Telecom Lille.

Four years on from the creation of the Institut Mines-Telecom, the decision has been made to move on
from a simple juxtaposition of the Mines and Telecom brands by creating a new, ambitious
international identity to accompany the schools as they take up the great challenges of the 21°%
century.

In an ever-changing world, the IMT is taking its place as an active
participant in the transformations underway and has opted for:

- An identity in the form of a tangram to portray the world of tomorrow Institut Mines-Télécom
that is currently taking shape.

- A symbol chosen for its universal, international virtues.

- A design that is easily recognized and memorized, and which gives a
sense not only of movement, but also of solidity with its full forms.

-The color blue, color of the future, of the intangible and of the horizon. IMT Atlantique

Bretagne-Pays de la Loire

As heir to the dual identities of the Mines and Telecom schools, it is Ecole Mines-Télécom

open to the changes in management, industry and technology that are
changing our society.

The Carré Noir agency specializing in brand issues has supported the Institute and its schools through
this process.

Why now?

The change of brand was decided on to accompany the new strategic orientations of the Institut
Mines-Telecom through to 2022. With its short radical, it can be adapted geographically by the first
schools that are joining the process of merging and extending their offering.

And the schools?

The new brand will be used immediately for new school creations, such as the new school in the west
of France formed by the merger of the Mines Nantes and Telecom Bretagne schools, to be named
IMT Atlantique (Bretagne — Pays de la Loire), which will be using the new brand artwork.

“The name was proposed by a working group comprising personnel, corporations, graduates and
students, and is consistent with the brand policy of the Institut. The Atlantique suffix should be taken in
its broadest sense and underscores the voluntarily open international dimension of our school. The
names of the two regions where the school is based express our strong local roots and our
commitment to the economic development of our local territories. The name expresses all the values
of the Institute, of which our school aims to be the flagship and archetype,” explained Paul Friedel,
Director of Telecom Bretagne, and Anne Beauval, Director of Mines Nantes.

Other IMT schools are also looking to adopt it, beginning by the school formed by the merger of Mines
Douai and Telecom Lille, according to Daniel Boulnois and Narendra Jussien, their respective
directors.

When will the new brand be rolled out?



The IMT Atlantique Bretagne-Pays de la Loire school will start using the new brand right away to
promote its training offering to its future students and partners.
Otherwise, the general roll-out date is set for January 1%, 2017.

See the brand presentation video

Next: see you in 2017 to present the new IMT strategic plan for 2017-2022 backed by the new
identity.

About Institut Mines-Telecom www.mines-telecom.fr

Institut Mines-Telecom is a public institution dedicated to Higher Education and Research for Innovation in the fields of
engineering and digital technology. Always tuned into the economic world, it combines high academic and scientific legitimacy
with a practical proximity to business and a unique positioning in 3 major transformations of the 21st century: Digital Affairs,
Energy and Ecology, and Industry. Its training and research for innovation are rolled out in the Mines and Telecom Graduate
Schools under the supervision of the Minister for Industry and Electronic Communications. Institut Mines-Telecom is a founding
member of the Industry of the Future Alliance. It maintains close relationships with the economic world and has two Carnot
Institutes. Every year around one hundred startup companies leave its incubators.
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